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DISCLAIMER

This presentation and the accompanying slides (the “Presentation”) which have been prepared by Stella
International Holdings Limited (“Stella" or the "Company") do not constitute any offer or invitation to purchase
or subscribe for any securities, and shall not form the basis for or be relied on in connection with any
contract or binding commitment whatsoever. They are only being furnished to you and may not be
photocopied, reproduced or distributed to any other persons at any time without the prior written consent of
the Company. This Presentation has been prepared by the Company based on information and data which
the Company considers reliable, but the Company makes no representation or warranty, express or implied,
whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness, fairness and
reasonableness of the contents of this Presentation. This Presentation may not be all inclusive and may not
contain all of the information that you may consider material. Any liability in respect of the contents of or any
omission from this Presentation is expressly excluded.

Certain matters discussed in this presentation may contain statements regarding the Company's market
opportunity and business prospects that are individually and collectively forward-looking statements. Such
forward-looking statements are not guarantees of future performance and are subject to known and
unknown risks, uncertainties and assumptions that are difficult to predict. The Company's actual results,
levels of activity, performance or achievements could differ materially and adversely from results expressed
in or implied by this Presentation, including, amongst others: whether the Company can successfully
penetrate new markets and the degree to which the Company gains traction in these new markets; the
sustainability of recent growth rates; the anticipation of the growth of certain market segments; the
positioning of the Company's products and services in those segments; the competitive environment; and
general market conditions. The Company assumes no obligation to update any forward-looking information
contained in this presentation. Any forward-looking statements and projections made by third parties
included in this Presentation are not adopted by the Company and the Company is not responsible for such
third-party statements and projections.
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FINANCIAL HIGHLIGHTS



GROUP OVERVIEW: 2025 HIGHLIGHTS

Group Volume  Gross Profit Operating Profit Margin

Revenue +3.8% Margin 9.5%
us$1,570.2m % 21.8% . .
Q\ /—.@;\Operatlgg Profit
+1.6% _9E9 Us$149,2m
ASP -2.5% S @Z{g}@
Net Profit Solid Total Full-Year
US$1 37.0m Net Cash Dividend'
- - 145 ik cents/sh
g — e
8.7% 88%

@ Acquired a high-end handbag factory in Vietham

T Total Full Year Dividend per share is equal to regular dividend + special dividend from Excess Cash Return Program (USS60m per year for 2024~
2026) 4
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FINANCIAL HIGHLIGHTS

FY 2024  FY 2025| Change
(audited) (audited)
Shipment Volume (m pairs) 53.0 55.0 3.8%
ASP (USS) 28.4 277 -2.5%
uUs$ m

Revenue 15451 1,570.2] +1.6%
Gross Profit 384.0 3423 | -10.9%
__________ GPMargin __ _ 249%  218% | -3106ps
Operating Profit 184.5 149.2 | -191%
e OPMargin ___ . HLS7 9.5%_|._-240bps _
Net Profit 170.1 137.0 | -19.5%
ceeeee____NPMargin_____________________________________110% ______87%]| -230bps
Net fair value loss on financial instruments (related to
Lanvin Group) 1.1 0.0 -100%
EPS (US€) 21.1 16.6 -21.3%
Dividend per share (HK€) 115 89 -22.6%
Special Dividend per share (HK¢) 56 56 -
Total Dividend per share (HK¢) 171 145 -15.2%
Adjusted Net Profit’ 1712 137.0 | -20.0%

Adjusted NP Margin 11.1% 8.7% -240bps

'Adjusted NP excluded the Group's investment in Lanvin Group

Higher mix
of lower-
ASP Sports
products

 Affected by
efficiency
issue from
factory
ramp-up
and tariff
support
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CAPEX AND CASH FLOW SUMMARY

USS m

Cash flows (used in)/ from operating
activities

Profit before Tax

Depreciation

Changes in trade working capital

Other operating cash flows

Cash flows used in investing activities

Capital Expenditure
Others '

Cash flows from financing activities
Dividend paid
Bank borrowings
Others

Net (outflow)/inflow of cash

12024 included USS19.7m proceeds from PPE/leasehold disposal

FY 2024
(audited)

2641

198.8
55.3
34.9

(24.9)

(31.4)

(67.0)
35.6

(102.6)
(131.6)

(1.1)
30.1

130.1

FY 2025
(audited)

194.8

161.2
56.7
(9.2)

(13.9)

(81.4)

(91.2)
9.8

(157.2)
(169.2)
(0.1)
121

(43.8)

Change

-26.2%

-18.9%
2.5%
-126.4%
44.2%

159.2%

36.1%
-72.5%

53.2%
28.6%
-90.9%
-59.8%

-133.7%

6
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STRONG FINANCIAL POSITION

Solid net cash position $367.4m (includes ~$100m for the

completion of 3 factories opening in 2026 and $120m for Excess

USS m
Cash and cash equivalents
Debt
Net Cash [/ (Debt)
Net Gearing Ratio*

Current assets
Non-current assets
Current liabilities
Non-current liabilities
Net assets

Quick ratio

Current ratio

*Net gearing ratio = net debt/shareholder equity

FY 2024
(audited)
423.5

5.9
417.6
-37.4%

893.2
530.1
279.1
26.7
1,117.5
2.5
3.2

FY 2025
(audited)
373.3

5.8
367.4
-33.1%

860.7
579.3
299.0
30.6
1,110.4
2.2
2.9

7
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HIGH DIVIDEND PAYOUT RATIO + 3-YR EXCESS
CASH RETURN PROGRAM (2024 — 2026)

Committed to return excess cash up to USS60 million per year for a three-year
period (2024 — 2026) to shareholders, not exceeding US$S180 million in total,

through a combination of share repurchases and special dividends, on top of

paying regular dividends with a payout ratio of approx. 70%

® Normal Dividend

Net Income
Dividend Payout Ratio
Full Year Dividend

1H25' 2H252
Dividend Payout ~ USS$56.1m US$39.8m
Dividend / Share 52 HK ¢ 37HK¢

'Based on total no. of shares 839.3m as at 3 Sep 2025
2 Calculation based on total no. of shares 839.7m as at 31 Dec 2025
Using HK/US exchange rate 7.8195 on 28 Feb 2026

@ Excess Cash Return Program

2025 Excess Cash Return Program USS60.0m

Excess Cash Return / Share? 56 HK €

8
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2025 FULL-YEAR DIVIDEND

2025 Final Dividend?

2025 Interim Dividend'

37 ke (Normal Dividend)
56 Hk ¢ (Excess Cash Return)

- 145

2025 Full-Year Dividend

HK ¢ [ share HK ¢ [ share HK ¢ [ share

Final dividend and special dividend will
be paid on 5 June 2026

'Based on total no. of shares 839.3m as at 3 Sept 2025
2 Calculation based on total no. of shares 839.7m as at 31 Dec 2025 9

SUsing HK/US exchange rate 7.8195 on 28 Feb 2026 2025 Annual Results.



VALUATION & DIVIDEND YIELD

Special dividend 56 cents +

Regular Dividend 89 cents
./.‘. = Full-Year dividend per share 145 cents
Net Profit USS'm Dividend HK cents  Dividend Yield

170.1
Adopting customer 56 o
portfolio enhancement . g?ﬁg':r! 160 70%
199, strategy. Building luxury 11.8%440.3 , 137.0 PaYOl:E
% & fashion busi 41529 Ratio ™
1202 121.0 ashion business A o

56 120

Special £
Dividend ::
8% “é
80 9_: Dividend
o Yield ®
4.1% pa
" : 115 10.1%
6 47 87 89 .,
0% .4 0]

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
- 115%

7Using HK/US exchange rate 7.81950n 28 Feb 2026

SCaIculation of payout ratio from 2022 to 2025 is based on adjusted net profit which excluded the Group's investment in Lanvin Group

Based on closing share price HKS14.31 on 13 Mar 2026 for 2025 dividend yield. Historical dividend yield is based on closing price of 10
Dec 31 (dividend / closing price)

. . 2025 Annual Results
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COST STRUCTURE

BREAKDOWN FOR COSTS OF SALE (as % of Revenue)

Direct Materials Direct Labour Manufacturing Overheads = mDepreciation B Gross Profit
100.0%
24.9%
80.0%
3.0% 6.2%
5.8%
10.9%

60.0% 9.9%

40.0%
56.4% 58.0%

20.0%
0.0%

2024 2025 "
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VOLUME & ASP TRENDS
e ulln

ASP Shipment Adopting customer
portfolio enhancement

strategy. Building luxury

80 I & fashion business
1
60.2 ' ¥
2594 |
60 o 53158'2 4 558 155.8 56.0 550
5526 508508 °° 52.9 | '
| 32
5 427 41|
T40 |
£ ! 28
1
1
20 :
! 24
1
1
1
O ] 20

20092010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

12

2025 Annual Results

(USS/pair)



uss'm

OPERATING PROFIT AND MARGIN
% =l

Operating Profit Operating Profit

Margin Adopting customer
portfolio enhancement
200 strategy. Building luxury 14.0%
& fashion business 185
180
167
12.0%
157
160 10% \ 149
137 136 10.0%
140 11% 129 A 129 '
120 108 8.0%
100
80 6.0%
60 4.0%
40 A
1 2.0%
20 1
d 1
1 0.0%

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

*2009-2019 Operating Profit used PBT (Profit before Tax)in Annual Report
Since 2020 Operating Profit used OP before changes in fair value of financial instruments in Annual Report 13
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SOLID NET CASH BALANCE FOR STELLA
— e N

Net Cash / (Debt) Cash and Cash
uss$ m Equivalents
490 .
Adopting customer
portfolio enhancement 424
407 strategy. Building luxury
390 & fashion business 373
40
367
290
190
1 206
132 145 113
132 \82
90 127 75 I
|
79 1
I
-10 :

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020!2021 2022 2023 2024 2025
(IPO) 14
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BUSINESS REVIEW




WORLD'S LEADING BRAND CUSTOMERS

Our client base includes well-known global Sports, Luxury, Fashion and Casual brands

LUXURY & FASHION

BALENCIAGA
Sergio ross
AMIRI
ALEXANDER WANG
PRADA

miyv My

Chloé

BALMAIN

PARIS

Qfﬂ
1]
\

MONCLER
JIMMY CHOO

Off-White™

COLE HAAN
TORY () BURCH
MICHAEL

MICHAEL KORS

LACOSTE G
i
COACHKHIL
>
kate spade

MOON 600T

CAMPER
rag & bone

NEW YORK

STUART WEITZMAN

ACL

SPORTS

UNDER ARMOUR.

saucon
S

L
%’ VIVOBAREFOOT ™™

@ lululemon

CASUAL

uGs

Timberiand &

VIONIC

16
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BREAKDOWN OF MANUFACTURING REVENUE BY
PRODUCT CATEGORIES

I LUXURY & FASHION

» Softer demand from select US
customers

SPORTS

Increased volume partially
offset by ASP drop

CASUAL

Stable demand
from existing

. customers

« Some December shipments delayed Supported a major customer's

to early 2026 recovery in certain category
* Optimized capacity allqcation Strong demand from existing

between Luxury & Fashion for new sports customers

sports customers
« Added new High-Fashion Ramp up of new sports

customers customer
Sales LUXURY? & FASHION V¥ 9.0% )
vor  lwes% v 9.8% | A 9.5% A 0.8%
2025 [ 47% 24.2% 48.2% 19.9% 100%
2024 8.4% 271% 44.5% 20.0% 100%
2019 27.3% 30.1% 42.6% 100%

T Reallocated production capacity to more premium and capacity-consuming product styles

2 Created Luxury segment in 2020

17
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GEOGRAPHIC BREAKDOWN OF GROUP REVENUE

Others ‘ o'

2025: 3.5% @ Europe .

2024:3.1% 2025: 23.1% 2025: 17-3°
2024: 16.94

N. America ?
2025:471% Asia’
2024: 47.4% 2025: 9_0% 2025 Group Revenue:
2024:9.24 uss1,570.2m
2024 Group Revenue:
Us$1,5645.1Tm

TPRC including Hong Kong
?Asia excluding the PRC

18
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EXPANDING NEW MANUFACTURING FACILITIES IN
ASIA

GEOGRAPHIC MIX OF FOOTWEAR
PRODUCTION

27% 24% 20%
2024 2025 2026
(planned)
China m Vietham m Rest of Asia

(Bangladesh, Indonesia &
Philippines)

ﬁ CHINA @e

BANGLADESH

PHLPPNESi\O
“ N

N%

Pl

VIETNAM

"&

INDONESIA
Q Footwear

* Handbags & Accessories

’ R&D Centre 19
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CAPACITY RAMP-UP/EXPANSION PLAN

. /M pairs
ramp-up

Commencing in 2H2026

Bangladesh — New 2"d Factor
Indonesia — New Sports facto

Vietham — New factory for a iy _
new premium Sports customer +OM pairs

Total >20m pairs added

20
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Recognitions & Awards

ESG -- MSCI ESG Rating upgraded to "AA" from "A"

Stella International Holdings Ltd MSCI
ESG RATINGS

(1836) | _

Textiles, Apparel & Luxury Goods | HK
RATING ACTION DATE: July 29, 2025
LAST REPORT UPDATE: August 06, 2025

Score attribution by key issue ESG Rating history

This chart highlights the company's positioning relative to the industry average for each Key Issue that contributed AAA

toits ESG Rating as of August 08, 2025 AA
A
! ] BBB
oibitlo o5 - .- B BB
B B B B
Cccc
Oct-20 Feb-22 Feb-23 Jul-24 Jul-25
ESG Rating history shows five most recent rating actions
ESG Rating distribution
Positive
Universe: MSCI ACWI Index constituents, Textiles, Apparel & Luxury
Goods, n=24
29%
Industry
Average o 21% 17%
. & 13% 13%
g - N 5 8%
: 5 o &
Negative é,"“ ¥ & E,[? 5 0% 21
¥ 5& & &
= §5 £ £ = ccc B BE BBB A AA | Aaa -
&£ S5 IS & 2 2025 Annual Results
N .9 & &5 G



Three Year Plan
(2026-2028)

&
2026 OUTLOOK




3-YEAR PLAN
TARGET
(2026-2028)

High-single-digit
Net Income CAGR

Strategic Growth and Market Leadership

Focus on sustainable growth and expansion in
Sports, Luxury;and high-end Fashion segments

Production Capacity Expansion

Increase & diversify manufacturing capabilities in
Indonesia, Vietham, and Bangladesh to meet
currént and future demand

Handbag Business Transformation

Transform handbag manufacturing into a core
growth engine

Operational Excellence and Cost
Efficiency

Optimize management, decision-making, and cost
controls to enhance execution and margins

Net Income Growth Backend Loaded

2026 will be an investment year and net income
growth will skew to back of the 2026-2028 plan #

2025 Annual Results



2026 OUTLOOK — INVESTMENT YEAR

Commission Tariff and
three facilities trade
to diversify relations still
(Indonesia, fluid and
Vietnam, impacting
Bangladesh)  supply chain
for future decisions

growth & risk
mitigation

Focus on
executing
volume
expansion
for new
clients over
next 3+ years

Expand
handbag
business as
the next
pillar of
growth after
acquisition

Focus on
ROIC,
increasing
shareholder
value, and
cash
return/stock
buyback

24
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STELLA

NNNNNNNNNNNNN

THANK YOU
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